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By Dawn Mel lowsh ip.

Dawn is the UK's f i rst  onl ine eco-sty l is t
and her websi tes can be found at
www.ecostyl ist .co.  u k
www.dawnmel lowship.com
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People Tree Waterlily Dress,
I . r i r  Tr.rr l t '  h,rrrr ln,ovcrr  r  ot ton,

[65, Peoptetree.co.uk.
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Daisy Sandal Cold, Vegan a
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ETHICAL FASHION

Dialog Sac Gold,
Recycled vinyl

u /'{ (, f {,;

Oh, and while we're on the sublect of shoes, one the uK s
most popular vegan shoe boutiques Bourgeois Boheme, has
launched Jiva and Esperituel, their f irst BB-branded microfibre
shoe range for men and women, handmade and ethically
produced in Portugal and India. Alicia Lai, founder of the
company says, "We saw there was a gap in the market for
Iootwear that is not only animal-friendly but also stylish and
affordable. ltS something we've looked for without success for
years, so we Jinally made our own." l 'm a big fan of the Lalita
Black from the Jiva'Soul' Range (f55), which you can easily
wear to work or glam up for an evening out. see
Bboheme.com for the full range.
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Made Pearl Lowe Flower Bracelet,

Minera! Lipstick,
vegan, Cerl i f ied Cruelty Free,
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However, having perused Eco-chic:
The Fashion Paradox, I was pleased
to see that it contains a good
balance of information on the
groMh of mass-produced and
fast fashion - precipitated by
the rise of the US ready{o-
wear industry the evolution
of eco-fashion, ethical
brands (including some
beautif ul f ull-colour model
shots of ethical garments,
so you can see how
fabulously stylish ethical fashion has
become), the reasons why fashion has become
more disposable, and most importantly, addresses
ways in which we can make a difference as
consumers. The book also looks at what those in
the fashion industry itself can do to ameliorate
the situation. The low-down on different ethical
fashion brands is really useful for consumers,
who often struggle with the concepts and issues
involved in ethical fashion and find it a challenge
to source genuinely ethical clothing. Overall this
book is a really great resource, even for those
who are purely interested in skim-reading it to
ascertain which ethical fashion brands to
purchase, rather than investigating all the issues
involved.
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Garment workers around the world are faced with a daily
working routine characterised by excessive hours, forced
overtime, lack of job security, poverty wages, denial of
trade union rights, poor health, exhaustion, sexual
harassment and mental stress. Even in factories which may
initially appear to be clean and modern, workers are
frequently deprived of basic human rights. Factory
managers often coerce employees into working up to 16
or 18 hours a day. Overtime is usually mandatory In many
factories workers are not given clean drinking watet or
permitted to use the toilet when they need to. These
restrictions are particularly harmful to women, who are
more vulnerable to bladder infections if thev do not drink
enough water. We have to ask ourselves, is our love of
fast-fashion worth the human suffering occurring in the
underdeveloped countries where our clothes are produced?
We have a choice, we can choose ethical fashion.
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PERFECT ORGANICS, without a shadow of a doubt. I don't usuatty get
excited about natural beauty products. but after trying Perfect Organic's Hazelnut
Coffee Shea Butter (and struggling not to quaff the entire tub because it smells so
delicious), I am a total convert. This fantastic product contains only organic shea butter,

organic hazelnut and coffee extracts and Non-GMO
Vitamin E. lt glides on the skin effortlessly, leaving it si lky
smooth and smelling divine, without relying on a toxic
soup of synthetic chemicals. I love the entire range of
vegan, natural, wholesome products and they wil l now
take pride of place on my bathroom shelf. t 'm utterly
convinced that no other natural brand can knock
Perfect Organics from my top spot. The brand's
main website is at Perfectorganics.com. To
purchase in the UK check out Puresna.com
and Glowcirl.co.uk, and be sure to
purchase. right now!

Dawn Mellowship is the UK's first online ethical styiist. Her
websites can be found at www.ecostvlist.co.uk and
www.dawnmellowship.com.
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